Inferences of others' social traits from their faces can influence how we think and behave towards them, but little is known about how perceptions of people's traits may affect downstream cognitions, such as memory. Here we explored the relationship between targets' perceived social traits and how well they were remembered following a single brief perception, focusing primarily on inferences of trustworthiness. In Study 1, participants encoded high-consensus trustworthy and untrustworthy faces, showing significantly better memory for the latter group. Study 2 compared memory for faces rated high and low on a series of traits (dominance, facial maturity, likeability, and trustworthiness), and found that untrustworthy and unlikeable faces were remembered best, with no differences for the other traits. Finally, Study 3 compared information about trustworthiness from facial appearance and from behavioral descriptions. Untrustworthy targets were remembered better than trustworthy targets both from behavior and faces, though the effects were significantly stronger for the latter. Faces perceived as untrustworthy therefore appear to be remembered better than faces perceived as trustworthy. Consistent with ecological theories of perception, cues to trustworthiness from facial appearance may thus guide who is remembered and who is forgotten at first impression.
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Introduction
Walking along a busy street or through a crowd, many of the people that pass by slip through our thoughts relatively unnoticed-or, at least, unremembered (Simons & Levin, 1998) . But some of the faces in the crowd stick with us. In the present work, we examined why, after brief encounters, some faces are better remembered than others. In doing so, we focused on the role of social traits, particularly trustworthiness. Perceivers quickly and consistently evaluate others' social traits at first perception (Ambady, Bernieri, & Richeson, 2000) . The attribution of a variety of social traits to others based on photos of their faces shows agreement across perceivers after just 50 ms of viewing time (Bar, Neta, & Linz, 2006; Rule, Ambady, & Adams, 2009; Willis & Todorov, 2006) . Given the efficient and persistent nature of these judgments at brief perception, it stands to reason that they might influence subsequent processing of the individuals with effects on memory. The question as to what physical qualities support face memory is one that has been explored in some depth. One of the strongest indicators of whether a face is remembered is its distinctiveness (Vokey & Read, 1992) . People with atypical appearances are better remembered than those who appear more typical, likely because the former stand out as salient (Light, Kayra-Stuart, & Hollander, 1979) .
To date, much of the research examining memory differences based on social traits has utilized methods that direct participants' attention to particular aspects of the targets. Typically, participants are asked to view a series of individuals and to evaluate aspects of their physical appearance (e.g., facial attractiveness; Barclay & Lalumiere, 2006) , or to make specific inferences about their character
